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Ben&Co. is a celebration  
of style and taste, a curated 
collection of the best in 
fashion, food and design, 
sprinkled with interesting 
and useful insights, 
compiled exclusively for  
the city worker. 
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THE REBIRTH OF A 

SYDNEY ICON
Well over a decade in the making, the transformation of the Museum of Contemporary Art Australia  

into a thriving, approachable and respected temple to modern art is complete.  
Ben&Co. speaks to the woman who led the re-birth, MCA Director Elizabeth Ann Macgregor OBE.

been in the response to contemporary art - 
the MCA is no longer derided as elitist and 
irrelevant but is regularly voted as one of 
Sydney siders’ favourite attractions. 

The role of private funding, such as the 
support given by your Chairman Simon 
Mordant, in revitalising the MCA's 
fortunes has been well documented. What 
tangible benefits can individuals and 
corporations enjoy by supporting the arts?
For individuals, being involved with 
contemporary art is like going on an exciting 
journey into the unknown - meeting artists, 
understanding what makes them produce 
their work and learning about how the 
MCA goes about selecting, organising and 
installing exhibitions. We also emphasise the 
importance of fostering creativity which is 
vital to the future of the nation. 

What exhibitions or artists have Sydney 
siders embraced the most during your time 
at the MCA, and why do you feel that was 
the case? 
Our recent Anish Kapoor show has been 

applauded by a great diversity of visitors, 
the work is engaging as well as challenging. 
William Kentridge and Kusama were also 
very popular for a broad audience. We were 
surprised by the response to our recent 
TABOO exhibition curated by Brook 
Andrew, a show that dealt with difficult 
issues but was very well received. 

Despite providing a public service, 
organisations such as the MCA need to 
demonstrate astuteness in how  
funding is spent and invested. How do  
you calculate a return on investment  
for the funding received from  
Government and other supporters?
We calculate the cost per visitor of 
government investment. In addition to its 
cultural and educational benefits, the MCA 
is estimated to generate economic benefits 

of $34.8 million per annum. For every $1 of 
funding we generate another $3.

Dropping museum entry fees in 2000 was  
a watershed moment for the future 
growth of the MCA. What strategies were 
employed to compensate for this decision?
The Board rightly insisted that this 
aspiration should be cash neutral! We 
attracted sponsorship to compensate for this 
loss of income from Telstra. All our other 
income increased – shop, café and donations. 

What upcoming exhibitions and artists can 
Sydney look forward to for the remainder 
of 2013?
Two international exhibitions of works 
by Jeff Wall and Wangechi Mutu, a spring 
season of Australian art with Craig Walsh 
and Primavera 2013 - our annual exhibition 
for Australian artists aged 35 and under, 
and the major summer blockbuster War Is 
Over (if you want it!): Yoko Ono, part of the 
Sydney International Art Series supported 
by Destination NSW.

What are your three must-see pieces at  
the MCA right now?
The latest addition to the Collection by 
Gordon Bennett; Jeff Wall’s stunning large 
scale photographs and Noel McKenna’s 
quirky paintings.

ou've been living in 
Sydney for almost 14  
years now. How do you 
think the city has  
changed in that time? 
The major change hasY

“The MCA is no longer 
derided as elitist,  
and is regularly voted  
as one of Sydney's  
favourite attractions.”

Background: Brook Andrew,  
Warrang, 2012, installation view,  

MCA Forecourt, © the artist

From left to right
Belmore Coat in Putty R.M.Williams | $800.00 
Algebraica Portfolio Mimco | $329.00 
Tangle Tease Brush Pierre Haddad | $20.00

Ray Ban Sunglasses Lifestyle Optical | $219.95
Vicini Handbag Varese Shoes | $1,450.00 
Rosendahl Picto Watch Bristol & Brooks | $175.00
Cotton Dress Marina Rinaldi | $595.00

reat ideas spring from grey walls,” said  
no-one, ever. And yet, our offices are 
shrines to the shade, lacklustre and 
featureless, as if any hint of colour will 
distract us from the task at hand. In fact, 

recent studies suggest the opposite is true – our 
brains thrive off stimulating environments. 

Alex Bain of Sydney-based interior design 
consultancy Property Lipstick says the importance 
of creating a work environment that people actually 
want to work in cannot be underestimated. “Good 
workplace design generates positivity, energy and 
efficiency” she says.

The psychology of colour plays a crucial role in 
determining how we work in a space. “Bright primary 
colours like reds, blues and greens are associated with 
higher focus and task accuracy, while blue is calming, 
promoting clear thinking,” says Bain. 

There’s not a shade of grey to be seen in advertising 
agency Saatchi & Saatchi’s vibrant Bangkok 
headquarters. Designed by Supermachine, the office 
is famed for its unexpected jolts of colour, from the 
multi-hued plinths on which perch the company’s 
many accolades, to a striking yellow lighting  
design. The result is a dynamic office that  
inspires innovation.

Minimalism is by far one of the key drivers of 
design for Spring/Summer 2013. 

On the catwalk, even brands that are known for 
embellishment and prints have tempered their 
exuberance, and focused on clean construction  
and architectural shapes.

Geometric patterns, so prominent last season, give 
way to monochrome designs and subdued texture. 
Stitching is invisible or highly refined, allowing 
the focus to return to the quality of textile or 
craftsmanship, unadulterated by unnecessary 
distraction. It’s a reflection of the broader trend  
to return to basics and simplicity.

LESS 
IS MORE

DESIGNED FOR

SUCCESS
WORDS |  
ANNA MCCLELLAND 
Anna McClelland is a regular
feature writer at Home 
Beautiful magazine.

“

“The psychology of colour plays  
a crucial role in determining  
how we work in a space. ”

NATURAL 
MINIMALISM

For all your floral arrangements, speak to the 
experts at Lotus Botanica.

Receive 20% off corporate weekly
floral arrangements*

Cymbidium Orchid Arrangement Lotus Botanica | $80.00 

As the movement toward ‘streamlined simplicity’ 
migrates from corporate processes to the way we 
live away from the office, it’s no surprise the trend 
is becoming increasingly popular in all manner of 
products. Floristry is no exception. “There is a bigger 
awareness and appreciation of singular varieties 
now, with simpler, purer arrangements becoming the 
preference” says Gemma Bainbrigge of Lotus Botanica. 

Saatchi & Saatchi, Bangkok

Aesthetics aside, a layout that promotes 
communication is key to a productive workplace. 
Open plan offices encourage the sharing of ideas, 
while a choice of seating – from traditional desks  
to clusters of sofas – keeps workers engaged. 

Simple changes can take your own personal 
workspace from insipid to inspiring. Incorporate  
your favourite colours into your desk design – a 
surprise hit of colour in the form of a desktop filing 
system immediately ups the ante, while pot plants 
are thought to create a healthier, more motivating 
work environment. 

Tiffany & Co. Optical Frames Lifestyle Optical | 
$455.00 Menu ‘Norm’ Tea Pot Bristol & Brooks | $140.00 
Atmosphere World Globe Bristol & Brooks | $255.00 
iPad Case Kikki.K | $79.95 Geneva ‘Model XS’ Bluetooth 
Speaker Clock Bristol & Brooks | $299.00  Golfer’s Sticky 
Notepad Daily Planet | $11.50 Caran D !Ache ‘Leman’ 
rollerball pen Pen Ultimate |$670.00


